
Act-On Customer Success Story

MedeAnalytics delivers performance 
management solutions across 
the healthcare system – including 
hospitals, physician practices and 
payers – to ensure accountability 
and improve financial, operational 
and clinical outcomes.

MARKETING IN A CHALLENGING 
ENVIRONMENT

Healthcare is a dynamic 
environment and marketing 
channels have multiplied in recent 
years, amplifying challenges. Doug 
Hart, MedeAnalytics’ Associate 
Vice President of Marketing and 
Corporate Communications, 
wanted to simplify, strengthen, and 
streamline marketing management.

“We had big challenges,” says 
Doug. “It was difficult to consolidate 
and decipher information pertaining 
to campaign management. We used 
manual or disjointed processes 
to upload data to Salesforce.
com, send and track mass emails, 
and gather form data. It was 
cumbersome and inefficient, and 
it was difficult to track marketing 
activities or report results.”

Doug evaluated several automated 
marketing systems, with three 
key criteria in mind: simplicity, 
integration capability, and cost. He 
chose Act-On.

TAME MARKETING CHAOS 
WITH SIMPLICITY

“We looked at other marketing 
automation systems and I felt they 
were too complicated; I wanted to 
keep it simple so we could get up 
and running quickly. The beauty 
of Act-On is that it is simple to use 
without sacrificing breadth and 
depth of functionality,” said Doug.

“Productivity rose dramatically. 
Time and effort was reduced from 
days to hours on the webinars 
alone. Plus, the visibility we gained 
into our marketing efforts was 
remarkable. With Act-On, we can 
see exactly what’s working and tie it 
to ROI. And our inside sales group 
has a much more complete picture 
of prospect interest and activity, 
which greatly assists them in follow-
up communications.”

WEBEX INTEGRATION KEY

“Act-On integrates WebEx with 
email and manages the whole 
process, from scheduling and 
promoting the webinar, to webinar 
follow-up emails and reporting. 
With Act-On, we’ve been able 
to really refine and improve the 
way we prepare for and conduct 
webinars, which has undoubtedly 
contributed to their success. We’ve 
had unprecedented numbers of 
webinar registrants and attendees 
resulting in more quality leads than 
ever before. The dynamic update 
of the Salesforce.com campaign 
statuses as people register and 

1

COMPANY PROFILE

MedeAnalytics
Delivers healthcare performance 
management solutions that 
improve financial, operational and 
clinical outcomes.

HEADQUARTERS
5858 Horton Street, Suite 475
Emeryville, CA  94608
Phone: 510-379-3300
Fax: 510-647-1325
www.medeanalytics.com

Act-On Customer Since 2011   

“The Beauty of Act-On is that 
it is simple to use - without 
sacrificing breadth and depth of 
functionality.“

MedeAnalytics Webinar Results Soar

—Doug Hart
Associate Vice President, Marketing 
and Coroporatete Communications

MedeAnalytics

“Without Act-On, this simply would not be possible.”
“...more quality leads than ever before... saves us hours of 

manual effort...”
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attend has saved us hours of manual effort. We are 
on track to host about 30 webinars this year, almost 
double the number of webinars over last year, and 
without Act-On, this simply would not be possible.”

TARGET THE RIGHT EMAIL RECIPIENTS AND 
TRACK RESULTS

“Act-On lets us see which key clients to focus on. The 
overwhelming majority of our campaigns are email; 
we send one to three emails a week. With the rich 
text email editor and simple interface, our marketing 
managers can create professional-looking emails; 
we no longer have to rely on our graphics team. This 
significantly improves our efficiency and ability to 
create emails on the spot. With the marketing lists 
in Act-On and the integration with Salesforce.com, 
it’s easy to target the right email recipients and track 
results.”

ROBUST, EASY DATABASE MANAGEMENT

“Database management was one of our weakest 
areas. Before Act-On, we had no mechanisms 
in place to prevent duplication of records, which 
contributed to problems when we built campaigns 
and muddied the water when we tried to follow up 
on leads. Now, we import all records through Act-
On to Salesforce.com. This has led to a significant 
reduction in new records added to Salesforce.com. 
Plus, the integration gives us a single, consolidated 
view of each prospect’s activities.”

EASY, FLEXIBLE FORMS

“Act-On forms have provided us tremendous flexibility 
over Salesforce.com forms, and creating forms 
doesn’t require any special programming knowledge. 
Before Act-On, we were also using a third party 
form service as well as webinar registration through 
WebEx. Now we use Act-On for all new forms and 
are transitioning all older forms to Act-On.” 

CHOOSING A SYSTEM? DOUG HART’S ADVICE 

“Get a demo and look for key functionality, simplicity 
and quick implementation. Act-On support has 
worked with us to maximize our use of the solution, 
so be sure to evaluate support capabilities.”

Doug’s final recommendation:  “Look for something 
you’ll actually use. Many solutions look good in the 
beginning but turn out to be difficult, so people resist 
having to use them...which makes them worthless. I 
use Act-On as my dashboard to track daily activities 
and obtain real‑time feedback. We use Act-On every 
day.”

About Act-On Software
Act-On Software’s Integrated Marketing SaaS 
Platform is rapidly becoming the foundation for 
successful marketing departments in organizations of 
all sizes. 
 
Act-On’s highly intuitive user interface, Instant-On™ 
database, and complete online marketing tool set, 
have enabled the accelerated adoption of marketing 
automation technologies by smaller marketing teams 
without dedicated database maintenance, process 
analysis and IT support. 
 
Act-On Software is located in Portland, Oregon, and 
is backed by Trinity Ventures, US Venture Partners, 
Voyager Capital and Cisco.
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